Welcome to Adtiq!
Your quick and easy solution to
launching online advertising
campaigns
on Google and Facebook.
Let’s help you get started with online advertising
so that you can learn and use it to grow your
business cost-effectively.

In this guide, we’ll show you how you can
✓ Define your campaign objectives
✓ Understand your customised proposal

✓ Set your campaign budget and duration
✓ Set where your ads will show
✓ Define your Google search keywords list
✓ Define your target audience
✓ Create advertisements for Facebook and Google

✓ Understand your campaign summary
✓ Check out and launch your campaigns
This is Arie. He’s our employee #9 and your personal digital consultant. You’ll find
him on the right side of Adtiq throughout your use, offering you some tips and
recommendations for setting up, managing and optimising your campaigns
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Define your campaign objectives

Let’s start by defining your campaign objective. Just complete the sentence
by selecting from the options available in the fields:
1. Do you want to create awareness or drive visits to your website?
2. Are you targeting consumers or businesses?
3. Where your audience are geographically?

4. Which industry are you in?
5. What is the web page you want your ads to go to?
This will allow Adtiq to create a proposal based on your inputs and industry
benchmarks based on data from thousands of past campaigns.

Understanding your customised proposal
Adtiq will now prepare a customised online advertising
proposal based on your inputs.
1. You can put in an estimated budget and choose the platforms
you’d like to advertise on. Playing with these will let you see
how it affects the next 2 sections.
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2. Here’s a recommended budget split that will help you
maximise results for your campaign.
3. This funnel shows the estimated times your ad will show and
estimated clicks to your website .
4. We’ve also recommended search keywords from your website
that you can use later when setting up your Google campaign.
All these settings can be further tweaked later in the set up.
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Set your campaign budget and duration

Let’s give your campaign and name and save it so that you can come back to
it from your dashboard later.
1. You can now choose the budget you’d like use for this campaign, and adjust
exactly how much for each platform.
2. Set the date and time you want your campaign to start and end. You can put
in exact dates, or set the duration by a week, fortnight or a month.
The platform will advise you whether the budget will be sufficient to last during
the set duration.

Set where your ads will show
Online ads allow you to target audiences by location. You
choose by countries, or specific cities your business caters to.
1. Type in the locations you want to target for both Google and
Facebook. The fields will respond with options of exact
locations you can select.
2. In order to post ads on Facebook, we’ll need you to authorise
us with your account that manages your Facebook business
page.
Important: You’ll need to have administrator access to your
Facebook Business Page. After logging in here, you can select
which page to show as the owner of the ads. This is necessary for
your Facebook ads to be submitted and run successfully.
If you do not have a Facebook page set up currently, you can
return to the previous step and deselect the Facebook option.
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Define your Google search keywords list

When users search for keywords, Google will determine which ads will be shown based on which
keywords you bid for, among other factors.* Here you can build your list of keywords or phrases.
1. We have scanned your web page to identify keywords you can use. Choose from the list what best
relates to your business. If you need inspiration, you can also enter a competitor’s website to
search for more keywords.
2. If you can’t find certain keywords or phrases, you can enter them manually.
3. Estimated bid prices are Google’s estimates of how much each click on your ad may cost if you bid
against your competitors for that particular keyword. You can choose to omit those that are too
expensive for your budget.

4. The chosen list of keywords are on the right.
Tip: You can create multiple campaigns with different sets of keywords that cater to different audience.
*Click here to read about how Google AdWords campaigns run.
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Define your target audience

Apart from location, Google lets you target users by gender and age, and Facebook
even allows you to find users by their interests.
1. You can select them by gender (if you product is gender specific), and you can drag the
markers to choose the age range.
2. For Facebook, you can specifically choose interest groups that match Facebook user
profiles. Trying typing in a keyword or phrase that describes your customers, and
suggestions will pop up.
3. There’s also an option to exclude people with certain interests. This helps minimise
wasting your budget on irrelevant audiences.

Create advertisements (Facebook)
We’ve made it easier for you to create your ads for Facebook
and Google. Just fill in the blanks shown in the ad design.

1. You can edit the actual Facebook ads using the visual
interface. The fields to enter are (top to bottom)
• Sub header (90 characters)
• Headline (25 characters)
• Description (30 characters)
• URL
2. You can upload your own image and resize it. An optimal
image size would be 1200 pixels by 628 pixels.
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3. If you need free images, feel free to choose these royalty free
images from Unsplash.
4. You are encouraged to create multiple ads with different
messages so that you can compare how they perform. Click ‘+’
to add another ad.
The more relevant ads will most likely get more clicks, and then
you’ll be able to optimise your spending by focusing on those that
work*.
*Click here to read some simple steps to create effective Facebook ads.

Free image gallery from Unsplash
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Creating advertisements (Google)

1. Type in the ad text that you’d like to show, following the character counts:
• Headline (30 characters)
• Sub headline (30 characters)
• URL
• Contact number
• Description (80 characters)
2. You are encouraged to create multiple ads with different messages so that you
can compare how they perform. Click ‘+’ to add another ad.
*Click here for some tips on writing effective Google or Facebook ads.

Understand your campaign summary
With all the settings in place, you’ll see the full summary of
your current campaign. You’re now 1 step away from
launching your campaign!

1. Here’s your confirmed budget split for this campaign.
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2. The estimated times your ads will show and clicks to your
website.
3. Your Google ads.
4. Your Facebook ads.
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Once you’ve confirmed the campaign summary above, you’ll be
directed to the payment page.
Your ads will then be submitted to Google and Facebook for
approvals, and you’ll be notified when they’ve gone live.
You can still come back to Adtiq to adjust budgets, create and
pause ads and change all the settings when the campaigns are
running.
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Check out and launch

1. Once you’re ready to launch you campaign, proceed to the check out page
and key in your company details that will show on your invoice.
2. If you have a promo code, you can key it in and apply it to this invoice.
Whatever discount the code provides will be applied to this invoice.

Some commonly asked questions
Can I edit my campaigns after I launched them?

Yes, you can change most settings for your campaign such as budget, audience targeting, ad
messaging, keywords and etc.
However do take note that you may not edit an ad once it’s live. This is to keep results for existing ads
separate from new ones. You may duplicate the ad and change it and pause the previous ad. That way
you can also compare the effectiveness between the two ads.

How am I being charged by Google or Facebook? How much does it cost?

When you launch campaigns with a stipulated budget for each platform, it acts as credits for your
campaign. During your campaign, Google and Facebook will deduct from your credits based on the
prevailing Cost Per Click (CPC) for that ad, which can vary based on several factors.
For example, when you run Google Search ads and bid on the phrase “car wash singapore”, the price
you pay when someone clicks your ad (CPC) may go up or down because other companies may be
competing with you for that.
You can read more about Google Search advertising here, and Facebook advertising here.

What kind of ad format do we support for Facebook ads?
Currently we only support single image format sponsored ads. Video and carousel ads are not
supported currently, but are in the works.

Some commonly asked questions
My campaign has ended, what can I do with the remaining budget?

You may extend the campaign by going to “edit campaign”. When extending the campaign, Adtiq will
calculate if the budget is sufficient for the new campaign duration. If there isn’t sufficient budget, you
will need to top-up on your ad credits. Alternatively you can reduce the new duration.

How can I add new keywords or ad copies?

You may navigate to the individual pages within a campaign itself. Example, for adding new keywords,
go under Google > Keywords, then click on “Add New Keywords”

For more Frequently Asked Questions, visit our FAQ section.

Once your advertisements have been submitted and approved by
Google and Facebook, you will receive an email notification.
You can log in a day after the campaigns launch to see data on
• How many times your ad have been served (impressions),
• How many clicks on the ads to your website,
• Individual statistics for each of your ads,
• and later on, recommendations on how to optimise your ads
and budget.
If you have any enquiries, or need help with launching your
campaigns, please feel free to email us at g-mybizsd@singtel.com.
We will do our best to assist.
The Adtiq Support Team

